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Kohl’s earnings
per share jump 20.3%

MENOMONEE FALLS –
Kohl’s Corp. reported second-
quarter earnings per share
jumped 20.3 percent Thursday.

The retailer said earnings
were 83 cents per share for the
three-month period ending Aug.
4, up 20.3 percent from 69 cents
per share during the same peri-
od a year ago. 

Net income was $269.2 million,
a 15.9 percent increase from
$232.4 million during the same
time period a year ago.

The Menomonee Falls-based
company also said comparable
store sales increased 1.3 percent
compared to the same time peri-
od a year ago.

The company slightly raised
its year-long earnings guidance
from $3.75 to $3.87 per share to
$3.77 to $3.87 per share.

The company started with
strong sales in May but June
and July sales affected the per-
formance of the company, Kohl’s
Chairman and CEO Larry Mont-
gomery said in a prepared state-
ment.

Twin Disc plans second 
stock repurchase

RACINE – Twin Disc Inc., a
maker of marine and heavy
duty transmission equipment,
said Thursday its board has
authorized the repurchase of up
to 200,000 additional shares of
its stock. 

The company recently com-
pleted a 200,000-share stock
repurchase that was announced
July 31.

Michael Batten, chairman,
president and CEO of Twin
Disc, said in a prepared state-
ment the repurchase is a good
use of the company’s capital.

Dell to restate
four years of earnings

DALLAS – Computer maker
Dell Inc. on Thursday said it will
reduce more than four years’
worth of earnings by up to $150
million after an internal probe
found the company misled its
auditors and manipulated results
to meet performance goals. 

The struggling company said
its net income for the restatement
period will be reduced by
between $50 million and $150 mil-
lion, or 2 cents to 7 cents per
share. 

The largest reductions in quar-
terly profits were expected to be
in the first quarter of fiscal 2003
and the second quarter of fiscal
2004, each lowered between 10
percent and 13 percent. 

It will restate all of fiscal 2003
through 2006 and the first quar-
ter of fiscal 2007, in total. 

The investigation, which
began in August 2006 and evalu-
ated more than 5 million docu-
ments, ‘‘identified evidence that
certain adjustments appear to
have been motivated by the
objective of attaining financial
targets,’’ Dell said. 

Fannie Mae profit
falls 36 percent  

WASHINGTON – Fannie Mae,
the largest U.S. buyer and guar-
antor of home mortgages,
reported Thursday that its profit
dropped 36 percent in 2006 and
said it expects higher delinquen-
cies and credit losses this year
from the turbulence in the mort-
gage market. 

The government-sponsored
company, which finances or
guarantees one of every five
home loans in the United States,
said it earned $4.1 billion, or
$3.65 a share in 2006, down from
$6.35 billion, or $6.01 a share, in
2005 and $5 billion, or $4.94 a
share, in 2004. 

The decline in profit in 2006
was expected, mainly because of
reductions in interest income
and ballooning costs from Fan-
nie Mae’s reworking of its
accounting following a $6.3 bil-
lion scandal that came to light
in September 2004. 

HP cashes in
on laptop sales

SAN JOSE, Calif. – Hewlett-
Packard Co.’s third-quarter sales
and profit breezed past Wall
Street’s estimates as the technol-
ogy bellwether continued to
cash in on healthy sales of lap-
top computers and lucrative
printing ink. Shares rose more
than 2 percent on a higher finan-
cial forecast. 

HP’s net income for the quar-
ter ended July 31 was $1.78 bil-
lion, or 66 cents per share, a 29
percent jump from the $1.38 bil-
lion, or 48 cents per share in the
year-ago period. Excluding one-
time charges, the Palo Alto-
based company earned 71 cents
per share, 5 cents higher than
the average analyst estimate.

PORTFOLIO

By LAWRENCE SILVER
Freeman Staff

MUSKEGO – Soil problems and
an argument over who should pay
for them have brought plans to
develop the former Parkland Mall
site along Janesville Road between
Lannon and Parkland drives to an
abrupt halt.

Muskego Mayor John Johnson
said Thursday soil conditions
raised the price of the project,
which would have included about
100 condos and up to 50,000 square
feet of retail space, beyond what
developer and Muskego resident
Mike Dilworth was willing to pay.

Dilworth exercised contingencies
to get out of purchasing the site
from Art Dyer, who has owned the
property for 10 years, Johnson
said.

Dilworth did not return several
phone calls Thursday.

Johnson said problems with the
soil include buried top soil, debris,
concrete footings from an old
structure and some water issues.
Removing the materials from the
soil and resolving the water issues
on the site would cost anywhere
between $500,000 and $1 million, he
said.

Johnson said Dilworth might
have continued with plans to devel-

op the site if Dyer was willing to
lower his asking price of the prop-
erty by more than the $100,000 he
offered. 

Dyer instead wanted the city to
fund the cost of fixing the soil
through tax incremental financ-
ing, Johnson said, which allows
municipalities to bond funds for
new developments under the
assumption the debt will be repaid
through increased property taxes.

Dyer and Johnson said the ask-
ing price was about double the $3.9
million the site had been assessed
as a commercial property.

“When there’s a problem with
the soil it’s generally the owner’s
responsibility to fix them or to do
something with the price,” John-
son said. “The city is somehow
responsible for fixing that prob-
lem? That doesn’t sound right.”

But Dyer said Dilworth didn’t

pull out of the project because of
the soil problems. Dilworth pulled
out of the project because the city
wanted the mixed-use retail proj-
ect to be built closer to the road, a
planning change that would have
cost Dilworth an additional
$480,000.

Dyer said he was willing to take
$100,000 off the asking price if the
city was willing to pick up an addi-
tional $380,000 in TIF monies.

He also said the city is likely los-
ing $1 million in taxes each year
the site sits undeveloped.

“I was willing to reduce the offer
by $100,000,” Dyer said. “I thought
that was more than fair.”

Johnson said plans about the
location of the development on the
site had not been discussed.

Johnson said the city proposed
to fund up to $6.3 million for the
project through TIF monies with a

payback period of 15 years. More
money to be paid back during a
longer period of time would have
been unfair to the taxpayers, he
said.

Johnson said he feels Dyer’s ask-
ing price is too high and that the
city is being “held hostage” until
he finds a developer willing to pay
it.

“But we are still willing to work
with him and a developer to make
a deal,” he said.

Dyer said he has no plans to
develop the site himself and will
continue to look for an outside
developer.

“The site is going to sit as farm-
land until someone else develops it
and when the city wakes up,” Dyer
said.

(Lawrence Silver can be reached
at lsilver@conleynet.com)

Developer won’t purchase former Muskego mall site
Parties at odds over soil and water 

problems, cost of property

By LAWRENCE SILVER
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CITY OF PEWAUKEE – World Class Wire
and Cable Inc., a distributor of wires and elec-
trical supplies, has been awarded the 2007
County Executive Award for Business of the
Year.

Allison Bussler, chief of staff to County
Executive Dan Vrakas, said an independent
panel of judges picks award winners based on
their level of customer satisfaction, equal
opportunities for employees, effective alloca-
tion of resources for the business and for the
community and overall community involve-
ment.

Jim Lindenberg, president of World Class,
said his company has doubled profits in 11 out
of its 12 years in existence.

He also said the company adds value to the
electrical supplies it distributes by modifying
them to customer needs.

But perhaps the company, which employs 75
full- and part-time workers, should be most
recognized for its contribution to the commu-
nity.

Lindenberg said the company encourages
employees to get involved in the community
through activities ranging from coaching to
church drives.

“Every week we have an employee with
something going on,” said Lindenberg, who
lives in Lake Country.

The company also opened a 5,000-square-foot
exercise facility for its employees and later
opened it to other company’s workers inside
City of Pewaukee’s Ridgeview Industrial Park,
where the company is located.

“It’s kind of fun,” Lindenberg said of the
gym. “It breaks walls down between depart-
ments.”

Other award winners include the Waukesha
County Department of Senior Services, as gov-
ernment agency of the year; Hebron House of
Hospitality Inc., as large nonprofit of the year;
and Positively Pewaukee, as small nonprofit of
the year.

(Lawrence Silver can be reached at
lsilver@conleynet.com)

World Class
Wire & Cable

named county’s
best business
Distributor encourages
community involvement

among employees

By DANIEL KURT
Freeman Staff

BROOKFIELD – Just a year ago, Ideal
Financial Services mortgage adviser
Cathy Savaglio seemed to have little
trouble finding a loan for most of her
customers.

But as lending institutions are being
burned by easy-credit policies that have
ended in loan defaults, Savaglio said
doing so has become a much greater
challenge. 

“A year ago you could get a 80-20 loan
with no money down,” she said, refer-
ring to a type of mortgage that is split
into two separate loans with different
interest rates. “Now those are complete-
ly gone.”

Area mortgage brokers are finding it’s
harder to give out home loans as finan-
cial institutions are coming with stricter
lending practices in the wake of a recent
credit crunch caused by increased
defaults.

“It’s unfortunate ... I’ve had situations
where it’s hard to find loans for home-
owners,” she said.

Terri Darling, president of FieldCrest
Mortgage Corp. in Waukesha, said she’s
experiencing a similar situation.

“We definitely have felt the crunch of
the whole industry,” she said. 

Darling said option adjustable rate
mortgages and bridge loans – in which
buyers borrow equity from a home
they’re selling as a down payment on a
new house – are also falling by the way-
side. 

A major difference this year is that
one’s credit score is becoming the pri-
mary factor in whether banks will
finance a customer’s mortgage, said Erin
Krueger, director of public policy at the
Wisconsin Association of Mortgage Bro-
kers.

Only a few months ago, investors with
credit problems but a good loan-to-
income ratio could get financing, she
said. Today, that’s rarely the case.

While the credit crunch certainly cre-
ates an obstacle to brokers, Darling said
there are still plenty of options available

for savvy buyers.
Among the loans that still carry

favorable terms, she said, are those
offered through the Veterans Adminis-
tration program and the Wisconsin
Housing and Economic Development
Authority program for first-time home
buyers.

Darling said with some limitations,
individuals can get a WHEDA loan for
6.45 percent interest with just 3 percent
down.

“What’s frightening is that people
don’t realize their options,” she said.

In fact, she said she is happy to see the
demise of certain programs that didn’t
necessarily serve customers well.

She said interest-only loans, where the
home owner is not paying down the prin-
ciple on the mortgage, are one such
example.

Darling said she tries to counsel her
clients on how to resolve an credit rating
problems, so they can get into a less
risky loan option.

In the face of new credit policies,
Krueger said the Wisconsin Association
of Mortgage Brokers is working hard to
keep its members on solid footing.

One important thing is to control the

quality of brokers operating in the state,
she said.

She pointed to a recent piece of legisla-
tion that requires loan originators to
pass an initial licensing exam and
undergo mandatory continuing educa-
tion.

Those increased demands are one of
the reasons the number of licensed loan
originators in Wisconsin dropped from
approximately 15,000 in January to 9,000
now, she said.

The organization has also been putting
together a series of seminars in which
brokers explain the terms of various
mortgages to the public.

While the events provide much-need-
ed education to consumers, they’re also
an important business tool, Krueger
said.

Perhaps now, more than ever, brokers
have to demonstrate that their industry
expertise and personal approach is a bet-
ter option than going straight to a bank.

“We’ve been working hard to make
sure questions are asked and answered,”
she said.

(Daniel Kurt can be reached at
dkurt@conleynet.com)

FEELING THE CREDIT CRUNCH

Kevin Harnack/Freeman Staff

Terri Darling, president of Fieldcrest Mortgage, 21001 Watertown Road in Brookfield, said she’s been finding it harder to give people home loans as
financial institutions tighten lending practices after being burned by easy-credit policies that have ended in loan defaults.

Area mortgage brokers finding it harder to give out loans

The Explainer
Mortgage brokers say the following types of mortgages are becoming harder
to come by, given the new credit policies being enacted by lenders:

■ 80-20 loans: A combination loan for 100% financing (no down payment). With
this type of mortgage, you would actually have two loans – one for 80% of the pur-
chase price and one for 20% of the purchase price. Sometimes payments on both
loans are made to the same lender, sometimes different lenders.
■ Option ARM loans: An adjustable rate mortgage with added flexibility of mak-
ing one of several possible payments on your mortgage every month, in order to
better manage your monthly cash flow.
■ Bridge loans: The short-term source of funds needed to pay for purchase of
new property when you have not yet sold your previous property.
■ Interest-only loans: Initially the borrower pays only the interest on the mort-
gage over a fixed term in monthly installments.

Source: mortgage-x.com, mortgageloan.com 

NEW YORK (AP) – Does that Walkman walk
no more, or is the original PlayStation now a
doorstop? Starting next month, Sony Corp. will
take them back at 75 recycling stations around
the country. 

The electronics and entertainment company
has previously accepted products for recycling
at a few places. The initiative announced Thurs-
day greatly expands the number of locations. 

Other makers of computers and electronics,
like Apple Inc., Dell Inc. and Hewlett-Packard
Co., have their own recycling programs, which
generally rely on customers mailing in their old
gear. Sony is the first to partner with trash-
hauler Waste Management Inc., which has a net-
work of recycling drop-off centers. 

The centers will accept any Sony or Sony
Ericsson-branded gadgets for free, and other
brands for a fee. 

The 75 stations available starting Sept. 15 are
spread unevenly over the country, with 17 sta-
tions in California and 19 in Minnesota but none
in 32 states. Eight states, including New York,
have only one station each. 

Sony and Waste Management plan to double
the number of drop-off centers within a year,
with the aim of having at least one in every
state. Ultimately, the goal is to have a center
within 20 miles of 95 percent of the U.S. popula-
tion. 

In the meantime, it will be possible to ship
used Sony products to some of the recycling
locations at the customers’ expense. 

Sony launches 
expanded free 

recycling program 

LOS ANGELES (AP) –
Countrywide Financial Corp.,
the nation’s largest mortgage
lender, said Thursday it had
borrowed $11.5 billion from a
group of 40 banks to fund
loans in a move that shows
just how deep the lending cri-
sis has become. 

Countrywide made the
move amid a credit crunch
that has driven a number of
its peers to bankruptcy. 

Countrywide shares fell
$5.14, or more than 24 percent,
to $16.15 in afternoon trading.
The stock has lost more than
half its value since January. 

‘‘Countrywide has taken
decisive steps which we
believe will address the chal-
lenges arising in this environ-
ment and enable the company
to meet its funding needs and
continue growing its fran-
chise,’’ Countrywide Presi-
dent and Chief Operating

Officer David Sambol said in a
statement. 

The credit worries have
grown as the secondary mar-
ket for mortgages all but dis-
appeared in recent weeks.
Investors have worried about
the value of loans and rising
delinquencies and defaults. 

Countrywide taps $11.5 billion credit line to help with problems

Company first to partner with
trash-hauler Waste Management

diannec
Rectangle
The Freeman, Waukesha: August 17, 2007 -Page 5a
Waukesha, WI 





